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After 35 years 
of building 
trust, BNN 
evolved into the 
home for smart 
shoppers.

BNN serves a 
diverse group of 
shoppers, 
including the 
most affluent 
shoppers in the 
Nation.

With over 35 Years of commitment and 
customer services, BNN is one of the most 
established cross media publishers in the 
region.

The Bargain News Network (BNN) of 
Internet and Print Brands provide a 
playground for lovers of cars,  trucks, 
motorcycles, boats and other household 
and commercial products. 

Our Three BNN Web sites serve as a 
destination for over half million shoppers 
per month, providing a highly attractive and 
relevant environment for our family of 
advertisers and commerce partners.

Who Are We?
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Heavy promotion 
in all our BNN 
publishing assets 
creates a cross-
media giant.

Our name 
recognition and 
trusted brand are 
among the highest 
in the region.

Our Nine BNN Print Publications and 
Regional Editions are distributed in 
nearly 5,500 locations and reach nearly 
700,000 shoppers per month in 
Connecticut, Greater New York and 
Northern New Jersey.

The BNN Dealer Center Web Portal has 
been used by over 1,000 auto and truck 
dealers to automate  their Internet 
Marketing and inventory management 
needs.  

A remarkable range of regional 
automotive ads and seamless user 
experience have made BNN one of the 
most popular regional car-buying 
destinations on the Web.

Who Are We?
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BNN Cross Media Advertising accelerates your sales 
through a unique combination of Regional Internet & Print Brands.

BNN Internet Brands

BargainNews.Com
CarBuyersMarket.Com
SpecialInterest.Com
AutosHartford.Com

BNN Dealer Center

Dealer Web Portal Traffic Generator
Internet Marketing Module
On-Line Inventory Mgmt.
Microsite Web Generator
Lead/Email Management

BNN Print Brands

Bargain News Products
BN Flagship Edition
Auto Show Edition
Autos Central East Edition
Autos Hartford Edition

Car Buyers Market Products
CBM Flagship Edition
Long Island Edition
Northern NJ Edition
Brooklyn /Queens Edition
Westchester Edition

Special Interest Vehicles

BNN Solutions 

BNN Dealer Services

Dealer Field Services
Vehicle Photo Services
Vehicle Rich Media
Inventory  Mgmt
Email/Lead Mtking Services
Content Mgmt Services
Dealer Promo Services

BNN Show & Event Services
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BNN Internet Statistics

8,000,000 Page Views Per Month

600,000 Visitors/Month

172,000 Individual Registrations

45,000 Items on Sale/Week

1,000 Items added on a daily basis

20,000 Ad watcher emails sent on a monthly basis to consumers

BNN Internet Brands

Bargain News.Com
CarBuyers Market.Com
Special Interest.Com
Autos Hartford.Com
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Newspaper Brands Include :

Bargain News Products
Bargain News Flagship Edition
Auto Show Edition
Autos Central East Edition
Autos Hartford

Car Buyers Market Products
Car Buyers Market Flagship Edition
Long Island Edition
Northern NJ Edition
Brooklyn/Queens Edition
Westchester Edition

Special Interest Vehicles

1970 Bargain News First Published

700,000 Monthly Reach

6,600 Number of  Stores that 
distribute BN Print Brands in:
- Connecticut
- Westchester County
- Queens/Brooklyn
- Manhattan
- Staten Island
- Nassau County
- Suffolk County
- Rockland County
- Northern New Jersey

45,230 Items on Sale/Week

BNN Print Brands:   Fast Facts
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Who Uses BNN?
(Real Stories from Real On-Line Shoppers)

A financial professional 
from Westport is looking 
for a second car to drive 
on the weekends.   At the 
same time,  he uses Ad 
Tracker to search for a 
larger boat.

A woman from New Haven 
(while working at GE in 
Fairfield) logs into 
BargainNews.com and 
uses the Ad Tracker 
feature to shop for a car for 
her daughter and then 
searches for a bedroom set 
for her son in College. 

A young man from 
Hartford, Connecticut 
uses Ad Tracker to find 
a 2003 Harley. 
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Gender

55% are Male
45% are Female

Age

18% are 18-25
25% are 26-34
25% are 35-50
22% are 50-65+

Household Income
$43,564  US National Average
$70,083  Fairfield County, Median Income

Education & Occupation

51% have graduated college or higher
37% are professional/managerial

Marital Status
71% are married
41% have children

Online Usage
94% have been on the Web longer than 3 years

Online Shopping
95% have shopped online in the past 6 months
85% have purchased online in the past 6 months

64% will drive a half hour or longer to purchase an item
55% will drive an hour or more to purchase an item

Source: Internal Survey

BNN Media
Internet Demographics

Regional Demographics

The Connecticut and Greater New York Area represents the largest
dollar sales region for advertising exposure, retail sales and 

effective  buying income in the United States.

The region is corporate headquarters to many companies such 
as AT&T, General Electric, Xerox, ESPN, Time Warner Cable & 

United Technologies.

New York City Commuters live in a variety of surrounding 
upscale suburbs of Connecticut, New York and New Jersey and  

use a variety of Regional Commuter Trains for their daily 
commute.

BNN Print  and Internet Media area available to these targeted 
consumers as they travel to the city.  

DMA Rank 1st

DMA Population 22,622,162
Race Group Distribution

Caucasian 64%
African American 17%
Asian 7%
Other 12%

Hispanic 21%
Median Age 37.2
Average Household Inc $78,042
Total Vehicles 9,538,828
Population/Sq Mile 1,757

Plan to Buy a New Car 10.9%
Heavy Driver 31.2%
Attended a Casino Past Yr. 40.2%
Plan to Buy Wireless 14.7%
Attended Live Theatre 43.4%
No Newspaper 38.6%
Access Internet 64.3%



Placement Size CPM

Rectangle-Hero 300 x 250 Call

Leaderboard 768 x 90 Call

Rich Media All Types Call

Sponsorships Custom Call

Email Newsletters/Ad Watcher Flat rate Based on Newsletter Type. 

Print/Online Packages Call Your BNN Account Representative

Leaderboard -Banner Ad-768 x 90

Med Rectangle 300 x 250

Email/Ad Tracker Sponsorship 
Med Rectangle  300 x 250

BNN INTERNET
AD & SPONSORSHIP OPPORTUNITIES

BNN Home Page

Ad Watcher Email

Sm Rectangle Ad-195 x  103
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Fast Facts:

The BNN Difference: 

1)  Experience: Our 35 years of 
building trust with millions of 
satisfied customers.

2)  Network: Our Extensive 
Regional Network of Internet and 
Print Brands

3)  Targeting: Our Ability to 
Create a Targeted Campaign 
based on your marketing needs 
and budget.

4)  Results: We deliver fast 
results through our affordable and 
nimble advertising programs.

Why BNN?  The BNN Difference

Some Media Portals attract millions of 
consumers.

BNN attracts millions of local shoppers , 
short on time, yet big on value and personal 
income.  

In fact, our shoppers are some of the 
wealthiest in the country. 

And, our shoppers are ready to buy your 
product or service today, not tomorrow.
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Fast Facts:

BNN Media 
Agency & Client Services

1)  Experienced Account 
Executives .

2) Rapid Testing & 
Production Services

3)  BNN University 
Advertising Best 
Practices

4) Proven Results

Why BNN?  The BNN Difference

In today’s marketplace, consumers of all income 
levels shop at a variety of premium and value 
priced retail channels.  

The rapid growth of WalMart, Target Stores, 
Amazon, and Ebay…demonstrates how today’s 
shoppers no longer worry about the stigma of 
“discount shopping” and might shop at Neiman 
Marcus in the morning and at WalMart in the 
afternoon.  *

The Smart Shopper doesn’t want to pay “retail”
anymore and most retailers are now listing two 
prices—List and the “Value” Price.  

BNN shoppers love the “hunt for value” in our 
network of print and web media brands.

* Paco Underhill’s Best Seller,  Why We Buy: The Science of 
Shopping, June 2000
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Why BNN?  The BNN Difference
Feature Competitor A Competitor B

Corporate
Years in Business 35 8 8
HQ Offices in NY Metro Yes No No
NY/CT Regional Focus Yes No No
Family or Corporate Owned Family Corporate Corporate
Live Telephone Receptionist Yes No No
Auto Sales Experience-No of Years 35 7 8
Account Managers 40 10 12
Customer Service 5 5 5

Cross Media Publishing/Marketing Yes Yes No
   Internet Yes Yes No
   No of Web Sites 6 1 1
   Internet/Web Strategy Consulting Yes No Yes
   Newspaper-Regional Yes No No
   No of Print Editions 10 6 0
   Print/Online Ad Packages Yes Yes No
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For Advertising Opportunities, 
Please Contact BNN Media:

Mr. John Roy   President (203) 377-3000

JRoy@BargainNews.Com


